Marketing report (2800 word limit) 

Focus on Virgin Atlantic  Company,
critically assess their marketing strategies, discuss the advantages/disadvantages of their strategies and offer suggestions.
The report should:
(1)   Introduce the background of the company and analyse the micro- and macro- environment of the sector. [Don’t over complicate this part – it’s the background of the company!]
(2) Introduce the products/services and target market(s) 
(3) Identify the company’s key marketing strategies, such as product/service
strategies, pricing strategies, communication strategies, distribution strategies and
innovation strategies etc. [Make sure the key/unique strategies have been covered!]
(4) Explain these strategies and critically discuss the advantages and disadvantages. 
(5) Make recommendations with explicit discussions for the corresponding potential benefits and the risks/costs to the company.
(6) Use reference/statistics/evidence to support your statements and discussions.


All the answer should base on the information you collected for the company and also refer to relevant marketing models/theories.


[bookmark: _GoBack]
The format should be in the appropriate format. E.g. with an executive summary, a table of contents, and various sections. Please ensure appropriate referencing is undertaken.
